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Voir Haircare partners with Cossouq to enter
Indian market

0 M' s *;za Canadian haircare brand Voir Haircare has partnered with beauty marketplace Cossouq to enter
ay 15,2

the Indian market and the exclusive partnership launched on May 15.
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“At Cossougq, we are persistently looking at the world for businesses that will attract consumer

adoration for their values, innovation, and efficiency,” said Cossouq’s director of branding
and marketing Meet Jatakia in a press release on May 15. “The growing awareness among the
Indian audience has paved the way for a plethora of contemporary hair care products. Voir
Haircare, as a cruelty-free vegan brand, recognises the acute demand for hair-nourishing
products in the Indian market. Qur aim with this partnership is to meet the needs of modern
and trendsetting clientele who prefer internationally recognised cosmetics along with home-

grown brands.”

The collaboration is designed to enable Cossouq to leverage Voir Haircare’s products to
bolster its international brand selection and offer new options to its Indian customer base.
Cossouq was launched by Parth Patel houses over 450 cosmetics, skincare, haircare, and
personal care brands on its e-commerce platform including Star Struck by Sunny Leone,
Khadi Essentials, T.A.C - The Ayurveda Co., and Vega among others.

“The forthcoming beauty industry and cultural diversity of India make it an appealing
destination for international businesses,” said Voir Haircare’s vice president of global sales
Amandeep Randhawa. “According to Statista’s forecast for 2023, the beauty and personal
care industry in India would rise by 3.86% each year with a 143% growth in volume, year-on-
year. Cossouq was our best pick, as its brand vision aligns well with our global expansion
HARE plans. Our trusted vegan product ranges coupled with Cossouq's expertise in the Indian
LOAD market will give us the initial boost we need to tailor our target group's preferences for hair

care experience.”
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Calvin Klein opens exclusive brand  Virat Kohli launches Wrogn Zeroon  Daniel Wellington unveils handbag  Good Glamm Group plans large-
outlet in Indore Flipkart line amid major strategic shift scale international expansion




